
Eliotrope 

Buzz creation 

Client : Gowex 
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Eliotrope 

Objective
Get the best buzz around the announcement of a test of free WiFi in the parisian subway, to help the 
company to convince the subway management to develop the test 

Strategy
Organise a press conference, without saying what’s the company name inviting to discover this service
Start to communicate on Twitter, a week before the conference to say the X will offer free WiFi in the 
subway

Résults
50 journalists at the press conference
215 articles generated in 48h00 : 3 TVs, 4 Radios, 544 articles in total in a month 
615 tweets from 466 accounts reaching 486,828 other accounts, before the conference
1504 tweets from 1022 accounts reaching 953,160 other accounts, after the conference


